Department of Commerce

Program outcome and Program
Specific outcome

Program Outcomes

Program Outcomes

Program Specific Outcome

P.0O.-1. To provide a systematic and rigorous
learning and exposure to Banking and Finance
related disciplines.

P.0.-2. To train the student to develop
conceptual, applied and research skills as well
as competencies required for effective problem
solving and right decision making in routine
and special activities relevant to financial
management and Banking Transactions of a
business.

P.0.-3. To acquaint a student with
conventional as well as contemporary areas in
the discipline of Commerce.

P.0O.-4. To enable a student well versed in
national as well as international trends.

P.0.-5. To facilitate the students for conducting
business, accounting and auditing practices,
role of regulatory bodies in corporate and
financial sectors nature of various financial
instruments.

P.0.-6. To provide in-depth understanding of
all core areas specifically Advanced
Accounting, International Accounting,
Management, Security Market Operations and
Business Environment, Research Methodology
and Tax planning.

After Completing Masters in Commerce
students are able to-

Develop an ability to apply knowledge
acquired in problem solving.

P.S.0.-1. Ability to work in teams with

enhanced interpersonal skills and
communication.
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Program Specific Outcome

PS.0.2. 5
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‘ The students can work in dlifcrcnt
domains like Accounting, Taxation, HRM, ~ -
Janking and Administration.

P.S.0.-3. Ability to start their own business. |
P.S.0.-4. Ability to work in MNCs as well as |
pvt, and public companies.

| P.S.0.-5. To develop team work, leadership

and managerial and administrative skills.

P.S.0.-6. Students can go further for
professional courses like CA/ CS/ICMA/CF

M.Com - Sem -18
Course OQutcomes

Managerial Economics

1. Develop an understanding of the

2. Interpret regression analysis and discuss
| why it's employed in decision-making.
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| 3.Discuss optimization and utility including
- consumer behaviour.

applications of managerial €conomics.

| 4. Assess the relationships between short-run
| and long-run costs.

| 5. Analyse perfectly competitive markets

|
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| including substitution.

6. Explain uniform pricing and how it relates to
price discrimination and total revenue.

7. Analyse a chosen company to include the
above, but to further make recommendations
for the company based upon the weekly topics. J
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M.Com - Sem -1 & 11
Course Outcomes

Income, tax laws & AgGounts

1.The student will be versed in the
fundamental concepts of different aspects of
income tax.
The students can understand Income Tax
system properly, and can get the
knowledge ofdifferent tax provisions.
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M.Com - Sem -1
&Il Course
‘ L Qutcames. 1)) 0
j Corporate legal F ramework

T\

L. Provides Knowledge of relevant prévidion 'oi
various laws influencing the business \\'L:-'&\_
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operations,

Students will learn about basic
understandingof the laws relating to
contract, consumer protection, competition,
companies and disputeresolution.

M.Com - Sem -1 & 11
Course Outcomes

1.-Exposes the students to the basic
conceptsand the tools used in cost

cost Accounting ‘ accounting.
Statistical Analvsis
1.To provide students’” knowledge of Research
concepts and inculcate an analyticalapproach
Research to the subject matter.
Methodology

M.Com - Sem — 1

2. To arouse the student’s interest by showing
the relevance and use of various research

theories.
( '&gggqu(rgg/ Framework
Outcomes 3. To apply Research reasoning to solve

business problems.
2. To impart knowledge of a theoretical
foundation for the preparation and presentation

M.Com - Sem -11I &1V of financial statements.

Course Outcomes ! To inculcate the understanding of rules of

Advanced Accountin g measurement and reporting relating to various

types of business entities.
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M.Com - Sem -111
SMCourse

Outcomes
Management Concept

1-Helps student understand and conceptua

framework of management and
organizational behaviour.

2.To provide in depth knowledge about process

of formation of group behaviour in an

organization set up.

&

Organisational Behaviour

3.To make the students understand various
concepts of organization
Behaviour.

Students will be Able to— 1. Analyse statistical
data graphically using frequency distributions

M.Com - Sem — and cumulative frequency distributions.
II1 & 1V Course e : .
A < 4 2. Analyse statistical data using measures O
OutCOmes- [ansnes central tendency, dispersion and location.
Statzstzcal Analyszs 3. Use the basic probability rules, including

additive and multiplicative laws, using the

A
..

terms, independent and mutually exclusive
events.

1. Explain the application of
managementaocounting and the
various tools used.

M. Com -1II & IV

2. Make inter-firm and inter-period

Course Qutcomes comparison, offinancial statements.

3. Analyse the financial statement using

Account ing f or variousratios and prepare different budgets
managerial for the business.
decision Prepare Fund Flow Statement and Cash

FlowStatement.

R TS =

1.Demonstrate an understanding of how
marketing fits with the other business.
M.Com - Sem 11T 2. Demonstrate the ability to critically

Course Outcomes evaluate a marketing program from consumer
and marketing practitioner viewpoints,

W
O foo'rp'
y \»\G);‘ co™
mﬂ‘-"M ,

go.o"‘





{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Form", "isBackSide": false }


{ "type": "Form", "isBackSide": false }

